


|

Acknowledging the Need: Relief Items Needed

Stories from the Ground: Voices of Resilience

Mobilizing Resources: Donations, Volunteers &
Distribution

Power of Partnerships: Collaborating for Greater
Impact

Essential Contributions; What Was Donated

Looking Ahead: Sustaining Relief and Future
Preparedness



UNITED FOR AECOVER

A GOMMUNITY-DRIVEN RESPONSE

In the wake of the devastating Los Angeles
wildfires, our community stepped up, united
by a shared goal of offering aid, hope, and
healing. The L.A. Wildfire Relief Effort, held
on January 18, 2025, demonstrated the
remarkable power of people coming
together in times of crisis. This report
highlights the impact of our volunteers,
donors, and partners, showing how we
transformed tragedy into an opportunity to
rebuild lives—one act of kindness at a time.

Key Achievements at a Glance

120 individuals and families received
direct assistance

198 volunteers contributed 1,540 hours
of service

36 community organizations
collaborated to maximize impact

980 essential items distributed,
including food, hygiene kits, and
medical supplies

16 deliveries made to displaced
individuals or organizations to distribute
to affected populations

AIDING THE MOST VOLNERABLE

WHO WE HELPED

Our relief efforts were shaped by the diverse
needs of those affected by the wildfires. A
total of 120 individuals and families sought
support. Among them:
e 78 households required immediate relief
items
36 nonprofit and community
organizations coordinated distribution
efforts
This outpouring of support reflected a deep
commitment to ensuring that no one was
left behind during this crisis.

O BESPONDRNTS BEOUESTED
BABY WIPES

DISIFECTANT WIPES
CLEANING SUPPLIES
BOTTLED WATER



W05

RELIEF NEEDS

A survey of 29 participants identified high-
priority relief items, emphasizing personal
hygiene, clothing, food, and sanitation
needs.

[0 REQUESTED ITEMS

The most frequently requested items, with
response rates above 80%, include:
 Baby wipes (89.66%)
* Disinfectant wipes (86.21%)
* Cleaning supplies (86.21%)
 Bottled water (82.76%)
e Toilet paper (79.31%)
 Feminine hygiene products (75.86%)
 Paper towels (72.41%)

0D ASSISTANCE

Food insecurity remains a concern, with
significant demand for:

» Nonperishable food (51.72%)

» Baby formula (31.03%)

 Pet food and supplies (44.83%)

CAILD SUPPORT ITEMS

Families with children expressed a need for
educational and recreational items,
including:

 School supplies (37.93%)

» Backpacks (41.38%)

 Toys for children (65.52%)
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PERSONAL CARE NEEDS

Essential clothing and personal care items
also ranked highly, with notable requests
for:

Deodorant (68.97%)

e Children’s clothing and shoes (65.52%)

* Diapers (65.52%)

e Soap, shampoo, toothpaste, and
toothbrushes (65.52%)

» Women's clothing (55.17%)

* Men'’s clothing (34.48%)

HOUSEROLD ESSENTIALS

Respondents also indicated a strong
demand for household and sleeping
necessities:

* Pillows (68.97%)

* Blankets (58.62%)

» Towels (58.62%)

* Luggage or duffel bags (62.07%)
These requests point to challenges in
housing stability, with individuals and
families in need of essential comfort and
mobility items.
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RESOURGES

DONATIONS. VOLUNTEERS & DISTRIBUTION

The response was nothing short of inspiring. With 198 volunteers dedicating over 1,500 hours, we
distributed critical resources across Los Angeles. The event operated from 8:00 AM to 8:00 PM, providing
12 hours of nonstop service. Volunteers—including health professionals, logistics teams, and community
coordinators—were instrumental in ensuring smooth operations.

In-kind donations exceeded $200,000, reflecting the generosity of businesses, organizations, and
individuals. These contributions were the foundation of our relief efforts.

SSENTIRL CONTRIBUTIONS: WHAT WAS DONATED

Thanks to the immense generosity of the community, essential items were provided to those impacted by
the fires:

* Hygiene Kits - 280+ kits to support health and cleanliness

e PPE Supplies - 285+ masks, hand sanitizers, and first aid supplies to mitigate health risks

¢ Clothing & Blankets - 700+ items to provide warmth and security

» Baby & Child Essentials - 3,000+ items, including diapers, clothing, toys, food, and wipes

e Hot Meal Vouchers - 25 vouchers to provide nourishing meals

 Gift Cards — Over 20 gift cards to allow families to purchase essential items based on their specific

needs
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VOIGES OF RESILIENGE

Beyond the numbers, the real impact of this effort
is felt through personal stories:

7 ! “God bless you and everyone helping.” — A
Wildfire Survivor

7 ! “I volunteered because I wanted to give back.
Seeing the relief on people’s faces when they
received supplies made every moment worthwhile.
— Volunteer

7 ) “The ability to deliver supplies to homebound
seniors was crucial. Many had no way to access
relief centers.” — Community Partner Organization

NG AcA

Personal Stories

"A local mother has shared her struggles as her
family faces severe financial hardship due to the
Malibu fire. Her husband has been unable to work
since the fire started, and the family is unsure when
he will be able to return to work. Paying rent has
become a significant challenge, and buying diapers
for their 4-year-old, who is non-verbal and still in
diapers, is a constant worry."

"A representative from a local nonprofit coordinated
the delivery of hygiene products and first aid kits to
displaced families affected by the fire, ensuring they
had access to critical supplies during this difficult
time."

SUSTAINING RELIEF & FUTURE PREPAREDNESS

While the L.A. Wildfire Relief Effort was a
tremendous success, full recovery remains a long
journey. Continued support is crucial. We urge the
community to stay engaged through:

» 0Ongoing donations

 Volunteering efforts

« Strengthening partnerships

Our Commitment

Looking ahead, we are dedicated to:

« Sustainable relief solutions

» Emergency preparedness initiatives

o Community-driven recovery efforts
Through collaboration, compassion, and dedication,
we will ensure no one faces disaster alone.



COLLABORATING FOR GREATER IMPAGT

WE THANK YOU



http://www.healthmatters.clinic/

